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A Coronavirus (COVID-19) response

‘We are working to keep our agriculture, fishery and forestry industries strong during the COVID-19 outbreak. See how COVID-19 may affect you.

Home | Ministers | Media Centre | Jobs | Languages

Q

Australian Government

Department of Agriculture,
Water and the Environment

Searcl

Farming, Trade and ABARES Water policy
Importing Exporting Biosecurity e, food and market science and and Forestry Fisheries About us
ustralia drought access economics resources

Home » Farming, food and drought » Wine

* Farming, food and drought [ERVAVATeT=}

A change in climate >

Australian - European Union Free Trade i ications public objections process

Agricultural Workforce
The Australian Government is running a public objections process on the list of product names the EU
Agriculture White Paper wants Australia to protect as geographical indications in a free trade agreement. For more information on
what this means and how you can make a submission go to the Trade and Market Access page.

ricultural and veterinai
Ag b | As part of the FTA negotiations, the EU has requested protection for the Gls, ‘Prosecco’ and ‘Vittoria’

chemicals
These two terms are not protected as Gls in Australia and are not included in the agreement between
Animal Australia and the European Community on Trade in Wine. They are also not included in the public
imal
objections process.
Biotechnology 4 Australia will continue to engage on EU interests in wine Gls against the well-established domestic
framework implementing the Wine Agreement. You can send your views on wine Gls to a-
Bushfire support and eufta@dfat.gov.au
information
Crops B The Department of Agriculture, Water and the Environment supports the Australian wine industry by

providing advice to the Australian Government on matters related to wine including international market
Drought and rural support — * ..o taxation and industry structure

Food »  The department works with Australian winemakers and grape growers, industry representative bodies, ather
government agencies and intemational organisations to provide this suppart and advice.
g »
Horticulture: Wine Australia is the Australian wine industry’s statutory research and development, marketing and
regulatory body, and is funded by levies. The Authority provides export data, market intelligence and other
»
Infrastructure general information for the Australian wine industry.
Leadership in Agricultural The Australian wine industry is subject to a number of Commonuwealth laws, from taxation to export
Industries Fund regulation, The legislation specific to the Australian wine industry is the Wine Australia Act 2013 and the
e Australia Regulations 201, These provide for, among other things, the Label Integrity Program and the
i 0 b Register of Protected Geographical Indications and Other Terms.
evies and charges g grapl
: The Act and regulations give effect to the Agreement between Australia and the European Community.on
Meat, wool and dairy > B
Trade in Wine which facilitates wine trade with the European Union—the Australian wine industry’s largest
export market by volume.
Natural resources 4

Data relating the Australian wine industry, including export statistics, can be found through Wine Australia

Pests diseases and weeds 8
Useful links and contacts

Plant Information and contacts should you have any questions about the Australian wine industry.
Research and innovation ¥ [hideall]
Wine - Advice for wine exporters ~

Export and Regional Wine
Wine Australia is the Australian wine industry’s statutory research and development, marketing and

Support Package
regulatory body and is a good source of information on exporting wine (including the export approvals
Wine Tourism and Cellar process, export fees and charges, wine labelling and marketing}.
Door Grant
Wine Australia supports the Australian wine industry by setting strategic research priorities,
Working holiday maker visa  * establishing and managing research and development projects consistent with these priorities and

the adoption and com a of research and development
throughout the industry.

Wine Australia is funded by the grape research levy and the wine grapes levy. The Australian
Government provides capped matching funds, on a dollar-for-dollar basis, for research and
development.

The Australian Government’s trade and investment Commission, Austrade, provides practical advice or
assistance on exporting wine.

Exports of organic and biodynamic wines are subject to additional requirements under the Export
Control (Organic Produce Certification) Orders issued under the Export Control Act 1982.

Legislation and regulations that affect the wine industry ~

The Australian wine industry is subject to a number of pieces of Commonuwealth and State legislation,
The \egls\aﬂor\ specific to the Australian wine ‘"dUSTfV is the Wine Australia Act 2013 and the Wine
Australia Regulations 2018, These provide for, among other things, the Label integrity program and the
Register of Protected Geographical Indications and Other Terms.

Food Standards relevant to the wine industry ~

Food Standards Australia-New Zealand (FSANZ) administers the Food Standards Code which provides
for standards relating to health, safety and food and beverage industry requirements. The Code
provides production requirements for Australian produced wine under standard 4.5.1. The Code also
provides for a broader standard, standard 2.7.4, which provides standards for any wine sold in
Australia, including imported products. Any inquiries about these standards, or the Food Standards
code should be directed to FSANZ,

Levies collected for the wine industry ~

Levies are collected to fund marketing, research and development and plant health integrity for the
Australian wine industry. The Australian Government provides capped matching funds, on a dollar-for-
dollar basis, for research and development. There are currently three Commaonwealth levies or charges
that apply to the Australian wine industry:

* the grape research levy
* the wine export charge



* thewine grapes levy.

These levies are collected and administered by the Australian rnment on behalf of the industry.

Wine industry statistics ~

The Australian Bureau of Agricultural and Resource Economics and Sciences (ABARES) is the science and
economics research division of the Department of Agriculture, Water and the Environment. ABARES
releases a number of reports which contain useful information and analyses about the Australian wine
industry. OF particular note for the wine industry is the March edition of the ABARES Agricultural
Commadities report,

Wine Australia provides a range of free and user-pays information, including export data, market
intelligence and other general information for the Australian wine industry.

The Winemakers' Federation of Australia produces an annual Vintage Report which provides the first
national quantitative measure of the year's vintage in June each year.

Wine Equalisation Tax and the Wine Equalisation Tax Rebate ~

The Wine Equalisation Tax (WET) is a tax applied at a rate of 26% of the wholesale value of Australian
and imported wines. The WET producer rebate scheme provides a rebate on the WET in certain
circumstances. All inquiries relating to taxation, including the WET and the WET producer rebate,

should be referred to the Australian Taxation Office

Technical advice for winemakers and winegrape growers ~

Advice on technical matters, such as planting, pruning or harvesting, are best directed to either the
relevant State Government agricultural department or state industry body.

You can contact your State Government agricultural department at

* New South Wales Government Department of Primary Industries
. Government Department of Agriculture and Fisheries
Primary Industries and Resources South Australia

© Pphylloxera and Grape Industry Board of South Australia
Tasmanian Government Department of Primary Industries, Parks, Water and Environment
Victorian Government Department of Economic D Jobs, Transport and Resources
Western Australian Government Department of Agriculture and Food

As the national peak bodies for the wine industry, the Winemakers’ Federation of Australia and

Australian Vignerons can also provide advice on winemaking and winegrape growing.

Australian Government grants A~

The Australian Government offers a range of general industry grants that may be applicable to certain

Australian wine producers, winegrape growers and exporters.

"
Call 1800 900 090 Last reviewed:
Make a general inquiry 4 February 2020

Report a biosecurity concern

Contact the media team

Was this page helpful? Yes No
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We acknowledge the Traditional Owners of country throughout Australia and recognise their continuing connection to land, waters and culture. We pay our respects to their Elders past, present and emerging.
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Executive overview

We have embraced the opportunity to forge a new path for integrated market
development, research, development and extension (RD&E), and regulatory activities
for the benefit of the Australian grape and wine sector through our Strategic Plan.

We have consulted widely with the sector and have received strong support for our
30-year plan for Australia to be recognised as the world’s pre-eminent wine producer.
In the first five years, our goal is the prosperity of the sector.

Through this five-year Strategic Plan, we are addressing two clear challenges to the
prosperity of the Australian grape and wine sector.

Our first challenge: the general global perception of the quality and provenance of our
wines is - in our view - less than the reality, and this translates into lower prices for our
wine than are warranted. While this challenge affects the whole sector, its impact is
greatest on the fine wine segment.

Our second challenge: we need to more profitably compete in a fiercely contested
global marketplace. We must continue to improve the competitiveness of our wine
offering through productivity gains, innovation, differentiation and meeting market
demand.

Priority 1: Increasing demand and the premium paid for all Australian wine

We will address the challenge of general global perception leading to lower prices
through an unwavering focus on increasing the appreciation of our fine wines.

We must continually invest in supporting the pursuit of excellence in viticulture,
winemaking and the business of wine to better understand and express our unique
terroirs and to increase the international esteem of the resulting wines.

Priority 2: Increasing competitiveness

We will address the challenge of the fiercely competitive global marketplace by
increasing competitiveness in our vineyards, our wineries and our wine businesses. We
will invest in capturing the opportunities of new technologies, understanding supply
and demand, and improving performance to become more sustainable, differentiated
and more competitive.

6 Wine Australia

Strategic Plan 2015-2020
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Outcomes

We will know that we are addressing and successfully overcoming these two

challenges when:

+ the average price per litre for Australian bottled wine exports increases to a point
where it is at or near the highest average price per bottle of our global competitors
by key markets, and

+ through an appropriate and rigorous benchmarking exercise - and targeted RD&E -
our grapegrowers and winemakers achieve a reduction in the gap between the costs
of managing their vineyards and wineries and those of our competitors.

We will be accountable for these outcomes and regularly report on our progress.

This Strategic Plan meets the requirement under the Act to provide a five-year
Corporate Plan to the Minister for Agriculture by 1 May 2015.

Strategic Plan 2015-2020 Wine Australia 7



Our priorities

Our goal is a prosperous Australian grape and wine community. This goal guides all

of our activities.

To achieve this goal, we have two priorities:

* Increasing demand and the premium paid for all Australian wine, and

* Increasing competitiveness.

These priorities are facilitated by our supporting functions and we have 12 strategies
to achieve our priorities. Our priorities, the strategies to achieve them and their

relationships are detailed in table 1.

Table 1: Our priorities and the strategies to achieve them

Our goal: A prosperous Australian grape and wine community

Priority 1: Increasing demand and the premium paid for all

Australian wine

Priority 2: Increasing competitiveness

Strategy 1: Promoting Australian wine
Asia Pacific

North America

China

UK and Europe

Strategy 4: Improving resource management and sustainability
Climate adaptability

Foundation data

Sustainable resource management

Biosecurity, pest and disease management

Strategy 2: Protecting the reputation of Australian wine
Annual analytical survey
Label Integrity Program

Regulatory services

Strategy 5: Improving vineyard performance
Enhancing grapevine and rootstock performance

Efficient and sustainable vineyard management

Strategy 3: Building Australian grape and wine excellence
Grapegrowing for excellence
Wine provenance and measures of quality

Customer insights

Strategy 6: Improving winery performance
Enhanced yeast and bacterial performance

Efficient winery production

Strategy 7: Enhancing market access

Market access

Strategy 8: Building capability
Developing people

Strategy 9: Business intelligence and measurement
Business intelligence

Monitoring and evaluation

Strategy 10: Extension and adoption

Supporting functions

Strategy 11: Corporate Affairs

Corporate Affairs
Sector engagement

Strategy 12: Corporate Services
Finance & admin
People and culture

ICT

Strategic Plan 2015-2020

Wine Australia 17
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Executive summary
Our strategic direction to 2025

Welcome to Wine Australia’s Strategic Plan 2020-25, which details how we will invest
your levies and other fees along with the Australian Government’s matching funding
over the next five years to assist you to be profitable, resilient and sustainable.

This plan builds on the improved performance of the Australian winegrape and wine
sector over the last five years, both domestically and internationally. Exports account
for 60 per cent of wine produced and the value of annual exports has increased

from $1.89 billion to $2.91 billion since 2015. Australian wine holds a 79 per cent value
share in the domestic market and, as in our mature export markets, there is a move to
premiumisation, with Australians consuming less wine per person and spending more
per bottle.

This growth is also reflected in grape prices; 2019 was the fifth consecutive vintage of
increases in the average purchase price of winegrapes, to $66%4 per tonne.

This growth is contributing to the sector’s long-term sustainability but we can’t rest
on our laurels, as many significant challenges lie ahead, given the global disruption
caused by the COVID-19 pandemic.

This plan is for growers, wine producers and exporters. We’ve spent 12 months talking
with you to understand your priorities.

You told us that we should focus on:

+ growing value and premiumisation across all price points to deliver profitability

+ increasing exports in a diverse range of markets, while keeping an eye on the
domestic market

* supporting wine tourism

» innovation, particularly in viticulture, which will be a key differentiator for Australia
and where the big gains can be made

 climate challenges, noting that Australia’s flexibility in production is a strength

+ sustainability, and

* biosecurity.

Each of these priorities is reflected in Australian Grape & Wine Incorporated’s (AGW’s)
Vision 2050, which maps out the long-term aspirations for the sector.

Wine Australia’s role through this Strategic Plan 2020-25 is to set out how we will
address these priorities in accordance with our remit. In preparing this plan, we
have reflected on the achievements delivered under our Strategic Plan 2015-20 and
embraced new opportunities.

We also looked at what we still had to achieve from our last Plan and what we could
do better. The United States (US) market remains a challenge and we need to continue
striving to increase our market share of sales above $11 per bottle. We also want

to increase the speed with which the sector adopts the outcomes of research and
development (RED) and we will implement the recommendation from our extension and
adoption review to accelerate adoption of new knowledge.

The Export and Regional Wine Support Package

The Export and Regional Wine Support Package ($50m Package) helped
supercharge exports and regional wine tourism.

We will build on the enduring benefits of the $50m Package, including our
Australian Wine Made Our Way brand, the Australian Wine Discovered education
platform, the Growing Wine Exports and Growing Wine Tourism capability
programs and the Market Explorer tool.

Wine Australia

Strategic Plan 2020-25 - 1



We have five clear strategies:

1.

Market Australian wine to increase the demand and the premium paid for all
Australian wine

. Protect the reputation of Australian wine by maintaining the reputation and integrity

of Australian wine in all our markets, including the domestic market

. Enhance grape and wine excellence with research outcomes that allow grapegrowers

and wine producers to excel

. Grow sustainable environments by providing knowledge and tools to support

growers and producers in implementing environmental stewardship practices, and

. Build business sustainability, excellence and leadership by accelerating the

adoption of research outcomes and best practice.

In summary, as key elements of our new strategic direction we will:

continue to strive to lift demand and the premium paid for all Australian wine by
building on the fine-wine focus in our last Strategic Plan. We will champion great
Australian wine and our diverse wine regions in the highly competitive international
market to build awareness and the perception of quality

using our Australian Wine Made Our Way brand, develop and deliver collective
promotional activities that engage the trade, consumers and media, and supplement
the promotional activities of individual companies

pivot our marketing activities to increase social media and digital engagement and
deliver more retailer and distributor promotions and an expanded education reach
through Australian Wine Discovered

make decisions informed by our market insights and targeted for the greatest
impact. Our primary in-market activity focus will be Australia’s key markets of China,
Canada, the United Kingdom (UK) and the United States of America (USA)

support our producers in emerging markets with targeted information and data, and
by leveraging our trade networks to identify opportunities

support the domestic market through strong education for consumers via

www.australianwine.com and Australian Wine Discovered

build business sustainability, excellence and leadership so that businesses have
access to the knowledge, tools and know-how to thrive. Our tools will include those
developed through the $50m Package, such as the Growing Wine Tourism and
Growing Wine Exports capability programs and the Market Explorer Tool

grow sustainable environments so that our sector is recognised for its stewardship
of our precious natural resources. We will invest in research to allow the sector to
benchmark its carbon emissions and waste production, and to deliver tools to adapt
to or mitigate against the effects of climate change

invest in research that enhances functional biodiversity and ensures the sector is
better prepared to manage incursions of endemic and exotic pests and diseases
increase our investment in accelerating adoption of relevant research outcomes in
the vineyard and winery, including through support of agtech demonstration farms,
and

investigate traceability tools that will support our regulatory activities and ensure
that the sector’s integrity credentials are enhanced.

Wine Australia

Strategic Plan 2020-25 - 2
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Market outlook Key performance indicators

The immediate market outlook for the Australian wine sector is extremely challenging, We are accountable to our funders, the grapegrowers, wine producers and exporters
given the dislocation caused by COVID-19. Before the advent of COVID-19, the reduction who pay research and development (RED) and marketing levies and export fees,
in global supply in 2019, along with a favourable exchange rate for the Australian and to the Australian Government, which matches eligible R&D investments.

dollar against the US dollar and strong demand from Asian markets, suggested that

. .. . . ) We have clear measures of success for each strategy (see pages 12-13) so you can

there would be growing export opportunities for Australian wine producers in 2020 . ,
. ] . judge whether we’ve been successful or not.

and beyond. However, the balance between supply, demand, price and international

competition remains precarious. Supply and demand will continue to be affected by We look forward to working with you.

economic, environmental and social pressures outside the grape and wine sector’s

control, including the short- and medium-term impacts from the COVID-19 pandemic.

In the longer term, the geopolitical climate and market access remain vitally important
to the sector’s health. Increasingly, producing fine wines of high quality will be expected
but not sufficient as a stand-alone measure, and our focus on growing sustainable
environments and building business excellence and leadership will help the Australian

grape and wine sector meet the challenges and opportunities of the future.

The COVID-19 pandemic

As we were finalising our plan for the next five years, the COVID-19 pandemic
swept the globe, causing widespread disruption and grief. Acting swiftly, we
postponed our international activities and changed how we delivered our key
services to support the sector as the situation unfolded.

It is too early to understand the medium- and long-term impacts of the pandemic
on the Australian wine sector, consumers, businesses, tourism and supply

chains but, given the potential scale and impact of the disruption, we plan to
comprehensively review, adapt and evolve our strategic direction as necessary
to ensure that we are effectively supporting the Australian grape and wine
community by investing for the sector’s success. We will do this in consultation
with our representative body, AGW. Our Annual Operational Plan 2020-21 will
detail how we will shape our investments to rise to these challenges.

Wine Australia Strategic Plan 2020-25 « 3



Wine Australia

What we do

We invest for the sector’s success.

Our powers and responsibilities come from the Wine Australia Act 2013 (the Act) that

also sets our role, which is to:

+ coordinate or fund grape and wine research and development, and facilitate the
dissemination, adoption and commercialisation of the results

+ control the export of wine from Australia, and

» promote the sale and consumption of wine, both in Australia and overseas.

We seek to foster and encourage profitable, resilient and sustainable Australian
winegrape and wine businesses by investing in research and development, building
markets, disseminating market information and knowledge, encouraging adoption and
ensuring compliance through our regulatory functions.

Our governance and operations seek to achieve the best possible return on the

investment of our RD&A, marketing and regulatory funds.

Our funding sources

We are funded by grapegrowers and winemakers through levies and user-pays
charges, and by the Australian Government, which provides matching funding for
RDE&A investments.

We have four primary sources of funding:

RD&A funding

+ The grape research levy (grapegrowers pay $2 per tonne of winegrapes crushed]
and the RED component of the wine grape levy (wine producers pay $5 per tonne of
winegrapes crushed) are matched dollar-for-dollar by the Australian Government.

+ Projected RD&A funding for the five years 2020-25 is $120 million.

Marketing funding

«  Wine producers pay the promotion component of the wine grape levy in a stepped
amount per tonne. The promotion component is payable on grapes delivered to a
winery once the threshold of 10 tonnes has been reached.

« Wine exporters pay the wine export charge on wine produced in and exported from
Australia. The amount of levy payable is based on the free-on-board (FOB) sales
value of wine for the levy year.

+ Projected marketing funding from levies for the five years 2020-25 is $20 million.

Regulatory funding

* Regulatory activities are funded on a cost-recovery basis through activity-based fees.
+ Projected regulatory funding for the five years 2020-25 is $35 million.

User-pays activities

+ Wine businesses, regional associations and state governments pay voluntary

contributions to participate in marketing activities.
+ Projected user-pays contributions for the five years 2020-25 amount to $9 million.

Wine Australia
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Setting our vision, goal and strategies

The Wine Australia Board sets our five-year strategy, which is approved by the Figure 1: Wine Australia’s five strategies
Minister for Agriculture, Drought and Emergency Management, as set out in our Act.

Our Board is guided by the vision, goals and priorities of our funders, as elucidated in
Vision 2050 for the Australian grape and wine sector and in the Science and Research
Priorities and Rural Research, Development and Extension Priorities of the Australian
Government. In concert with AGW, we consulted extensively with our stakeholders to

understand their priorities, which are reflected in Vision 2050 and this Strategic Plan. Mdl"k?t
Australian
In Vision 2050, the Australian grape and wine sector identified its vision: wine
Australian wine: enjoyed and respected globally | A
and its goal:
Profitable, resilient and sustainable winegrape and wine businesses. Build .bUSIE‘\.eSS Protect the
sustainability, .

o ) ) ) ) reputation of
This vision and goal establish our long-term aims and, with the Australian excellence and Australian wine
Government’s priorities, inform our strategies - how we will invest for the sector’s leadership
success. Our strategies also reflect the priorities of our stakeholders, gathered through
extensive consultation in conjunction with AGW.

Our strategies are to:

1. Market Australian wine

2. Protect the reputation of Australian wine

3. Enhance grape and wine excellence .

4. Grow sustainable environments

5. Build business sustainability, excellence and leadership. Gr.ow Enhance cliefpls

sustainable and wine

environments excellence
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Our five strategies seek to achieve our responsibilities under the Act and To maximise return on investment to our levy payers and the Australian taxpayer, we will
contribute to Vision 2050’s five Pillars, as shown in the table below. operate effectively, efficiently and transparently as we deliver on these strategies.

Figure 2: Mapping Wine Australia’s five strategies to Vision 2050’s five pillars

Wine Australia Strategic Plan 2020-25 Vision 2050

Pillar 1:

Sustained growth in value to drive profitability

Strategy 1:

Market Australian wine

Pillar 2:

An innovative culture driving excellence
from grape to consumer

Strategy 2:

Protect the reputation of Australian wine

Pillar 3:

Valued as an essential part of Australia’s lifestyle and
culture and a trusted custodian of the environment

Strategy 3:

Enhance grape and wine excellence

Pillar 4:

Australia’s employment sector of choice

Strategy 4:

Grow sustainable environments

Pillar 5:

A diverse sector unified by its pursuit of excellence

Strategy 5:

Build business sustainability, excellence and leadership

Wine Australia Strategic Plan 2020-25 - 11



Delivering our strategies

Key performance indicators

Strategy 1:
We believe that it is important to measure and assess the effectiveness, efficiency - 85 per cent of Tier A influencers! actively engage with Wine Australia.
and transparency of our activities, investments and operations. We will measure « The perception of Australian wine increases in China, Canada, the UK and the
our achievements against each strategy with the following key performance USA by 5 per cent in each market.
indicators (KPls): + Vision 2050 has set ambitious targets for the sector. Our marketing activities

will contribute to achieving these and we will regularly report progress,
- - acknowledging that sales results across markets are the responsibility of
exporters.
* More than 90 per cent of our partners who participate in Wine Australia
promotional activities are satisfied or very satisfied with the activity.

Strategy 2:

»  We achieve the six key performance indicators in our Regulator Performance
Framework that embrace efficient operations, clear and effective
communications, proportionate actions, streamlined and coordinated
compliance and monitoring, transparency and continuous improvement.

+  We establish a benchmark for consumer trust of Australian wine label claims
through a customer survey in our five largest markets - Australia, China, the UK,
the USA and Canada.

»  We have assessed three new traceability technologies, including blockchain,
and they are available to the sector for adoption.

* We deliver at least one streamlined regulatory process through cooperation with
counterpart regulators in import markets.

1. Wine Australia has identified those people in the wine trade and wine media who have the

most influence on purchasing decisions as Tier A influencers.

Wine Australia Strategic Plan 2020-25 - 12



Strategy 3:

Four enhanced or new grapevine varieties that are resistant to both downy and
powdery mildew are available to the sector through plant breeding programs.
Three new rootstocks are available to the sector through plant breeding programs.
Four new or enhanced technologies and processes to improve vineyard
efficiency and sustainability are available to the sector.

The supply of genetically diverse and high-health planting material is
maintained to the satisfaction of relevant stakeholders.

Two new or enhanced technologies and processes, including agrifood
technology (agtech) to improve grape and wine quality, winery efficiency and
sustainability, are available to the sector for adoption.

Three Wine Australia-funded projects have progressed to commercialisation.

Strategy U:

New knowledge allows the sector to establish a carbon emissions benchmark.
New knowledge allows the sector to establish waste production benchmarks.
Two (new] tools, technologies or processes are available to the sector to allow it
to adapt to and/or mitigate the effects of climate change.

A better understanding of vine water use contributes to better irrigation
scheduling processes that allow more efficient and effective use of water.

Strategy 5:

Of levy payers who participate in Wine Australia-supported extension and

adoption programs:

- 80 per cent consider them as a good or very good use of levy funds

- 80 per cent have gained new knowledge or new information to improve their
long-term profitability and sustainability

- 50 per cent intend to make or have made changes to existing practices by
adopting the outcomes of R&ED

- 80 per cent of those who’ve adopted agtech have a positive return on their
investment.

More than 90 per cent of participants in people development programs have

gained new knowledge and skills to improve their personal and professional

leadership capabilities.

99 per cent of exporters have access to the information and knowledge to meet

the requirements of the importing country.

More than 90 per cent of market insights customers are satisfied or very

satisfied with our market insights services.

. . . . . We have two KPIs to measure and assess the effectiveness, efficiency and
» Research delivers clear information about the value of soil remediation .
. . - . transparency of our operations:
processes and enhancing functional biodiversity. . .
. ) . . « we improve our stakeholder net promoter score from the benchmark of +12 in 2019,
+ New and improved practices for the sustainable management of endemic pests d
. . an

and diseases are available to the sector. . .

i ) . . X + we improve our staff engagement levels from the benchmark of 70 per cent in 2019.
« The sector is better prepared to manage incursions of exotic pests and diseases

through our support of a wine biosecurity committee that engages all relevant
bodies to identify biosecurity risks and develop a plan to mitigate them.

+ The use of vineyard cover crops and soil remediation practices has increased
by 10 per cent.

* The land area dedicated to enhancing functional biodiversity has increased by
10 per cent.

+ Best-practice irrigation scheduling to optimise water use efficiency is adopted
by an additional 30 per cent of growers in warm irrigated regions.
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International Wine Tourism Competitive Grants
1 Program overview

The Australian Government’s Tourism 2020 strategy is focused on building the resilience and
competitiveness of Australia’s tourism industry and growing its contribution to the Australian
economy. Australia’s exceptional food and wine tourism are important planks in this strategy.

The Export and Regional Wine Support Package (the Package) has been designed to
complement and contribute to the objectives of Tourism 2020. The Package is a $50 million
commitment, focused on building Australia’s international wine exports in such a way that will
benefit wine producers and assist export-focused businesses to grow. It is also designed to
improve the wine tourism experiences and opportunities on offer and build international wine
tourism. There are two grant components within the Package designed to support the growth of
international wine tourism in Australia: International Wine Tourism State Grants (State Grants)
and International Wine Tourism Competitive Grants (Competitive Grants).

The State Grants and the Competitive Grants are designed to be mutually reinforcing.

The Competitive Grants provide a range of stakeholders with opportunity to apply for funding on
a competitive basis, towards initiatives which will grow either the number of and/or spend by
international wine tourists in a particular region.

Totalling an investment of $10 million over the life of the Package, $5 million will be made
available under each of the State Grants and the Competitive Grants. Cash co-contributions will
be sought under each grant program to leverage additional investment and maximise impact.

2 Program objectives

The objective of the International Wine Tourism Competitive Grants program (the program) is to
support stakeholders to implement initiatives, which will grow the number of and/or spend by
tourists visiting a region of Australia for the purposes of international wine tourism.

All activities supported through the program will also need to be consistent with the broader
strategic objectives of the Package.

3 Program evaluation

A mid-term review of the Package will be carried out in November 2018 and a final evaluation in
May 2020. Both the review and the evaluation will examine the extent to which the competitive
grants program is meeting its stated objectives and the degree to which it is contributing to the
broader objectives of the Package.

Successful applicants may be invited to participate in the mid-term review and program
evaluation.

Project level reporting and monitoring will be agreed with successful applicants when
negotiating the terms of the grant agreement. For more information, see Section 16: Grant
Agreement.

Grant program guidelines
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International Wine Tourism State Grants

1 Program overview

The Australian Government’s Tourism 2020 strategy is focused on building the resilience and
competitiveness of Australia’s tourism industry and growing its contribution to the Australian
economy. Australia’s exceptional food and wine tourism are important planks in this strategy.

The Export and Regional Wine Support Package (the Package) has been designed to
complement and contribute to the objectives of Tourism 2020. The Package is a $50 million
commitment, focused on building Australia’s international wine exports in such a way that will
benefit wine producers and assist export-focused businesses to grow. It is also designed to
improve the wine tourism experiences and opportunities on offer and build international wine
tourism. There are two grant components within the Package designed to support the growth of
international wine tourism in Australia: International Wine Tourism State Grants (State Grants)
and International Wine Tourism Competitive Grants (Competitive Grants).

The State Grants and the Competitive Grants are designed to be mutually reinforcing.

The State Grants provide state wine industry associations with access to a pre-determined
funding allocation. These funds are intended to support a collaborative, strategic approach
towards attracting and maximising international wine tourism in their state. Funding allocations
available for each state wine industry association have been determined following consultations
with the wine industry and state associations, and broadly reflect the value of production and
number of international visitors in each state.

Totalling an investment of $10 million over the life of the Package, $5 million will be made
available under each of the State Grants and the Competitive Grants. Cash co-contributions will
be sought under each grant program to leverage additional investment and maximise impact.

2 Program objectives

The objective of the International Wine Tourism State Grants program (the program) is to
support stakeholders to implement initiatives, which will grow the number of and/or spend by
tourists visiting a region of Australia for the purposes of international wine tourism.

All activities supported through the program will need to align with the broader strategic
objectives of the Package.

3 Program evaluation

A mid-term review of the Package will be carried out in November 2018 and a final evaluation in
May 2020. Both the review and the evaluation will examine the extent to which the program is
meeting its stated objectives and the degree to which it is contributing to the broader objectives
of the Package.

Successful applicants may be invited to participate in the mid-term review and program
evaluation.

Grant program guidelines
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6.1.2. Delegating access

a.

If an eligible applicant wishes to delegate their access to the grant to an
alternative entity or consortium, the board of the eligible applicant will need to
provide a letter to their delegated applicant confirming the details of their
delegation and their support for the grant application being submitted. This
letter of confirmation of the delegation is to be signed by the Chairperson or
signatory of the board of the eligible applicant and must be attached to the
grant application.

Delegating to a single entity

Eligible applicants can delegate their access to this grant to an alternative
entity, provided the alternative entity is not a for-profit organisation, individual
or partnership.

Delegating to a consortium

Eligible entities can delegate their access to this grant to a consortium.
Consortium arrangements require a nominated lead entity who will enter into
the funding agreement on behalf of the consortium. The lead entity must
execute a funding agreement with Wine Australia if the proposal is
successful, will be responsible for the delivery of the proposal on behalf of the
consortium and will be fully responsible to Wine Australia to carry out the
obligations of the consortium.

A consortium can be delegated access provided:

i.  The lead entity in the consortium is not a for-profit organisation,
individual or partnership

ii. The consortium includes at least two members that are not individuals,
partnerships or for-profit organisations

iii. No consortium members are associated entities to another consortium
member/s

iv.  All consortium members agree to commit financial co-contributions to
the project.

6.2 Eligible activities

6.2.1

Grant applications can be made for one or more of the following activities:

a.

Research to inform the development of wine tourism strategies within the
state directed at growing international wine tourism.

Facilitation of collaborative planning processes to develop wine tourism
strategies within the state directed at growing international wine tourism.

Implementation of international wine tourism activities identified in a strategy
developed by an Australian State Wine Association or an Australian State
Government.

Grant program guidelines
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Purpose of the Regional Program

Wine Australia strives to increase both the demand and the premium paid for Australian wine and

to increase the competitiveness of the Australian wine sector.

The Regional Program supports regional adaption and adoption of R&D and extension of research

findings to the Australian wine community.

The Program offers funding for:
o demonstration trials of research findings that are structured to encourage adoption or
adaption of innovation and improve regional competitiveness and sustainability

¢ the extension of research findings and related information.

This investment is made in activities which align with priorities identified in the Australian Grape

and Wine Authority Strategic Plan 2015-20 , developed in consultation with the sector.

Regional Program partners

There are 11 regional ‘clusters’ which comprise of one or more regions, thereby allowing all
Australian wine regions to participate in the Regional Program. Within each cluster, a state or
regional wine association, termed the Regional Program partner, coordinates the Regional
Program (see appendix A).

The role of the Regional Program partner is to ascertain the extension-related needs of the cluster,

work with Wine Australia to develop suitable activities and then deliver the activities.

Regional Program plans

A five-year strategic plan (2017-2022) should be developed by each regional cluster to
commence 1 July 2017. The strategic plan should identify the key regional issues and priorities to
be addressed through regionally based research, demonstration trials and extension of research. A
strategic plan can be created specifically for the Regional Program or can be adapted from an

existing state or regionally-based strategic plan.

Once completed, the Regional Program strategic plan can be revised, as required, until 30 June
2022.

Each year the Regional Program partners are invited to submit an annual operating plan (AOP)
with a set of proposed activities. These activities should align with the cluster’s strategic plan,
support the objectives of the Regional Program and meet the criteria for investment. Development

of the extension-related activities will occur as a two-part process:

a) activity concepts: February

b) annual operating plan: April

In developing the activity ‘concept’, the Regional Program partner should consider:

Page 2 of 9



Appendix A Regional Program clusters, Partners and Program Managers

. . Investment Wine Australia
. Geographical Regional
Regional cluster |, .~ cap Program
indications Program partner
per annum Manager
Barossa Valley, Barossa Grape & $50,000 Paul Smith
Clare Valley, Eden Wine Association
SA North Valley, Adelaide Inc
Plains, Southern
Flinders Ranges
Langhorne Creek, Langhorne Creek $50,000 Sharon Harvey
McLaren Vale, Wine Region
Adelaide Hills,
SA Central Southern Fleurieu,
Currency Creek,
Kangaroo Island
Coonawarra, Limestone Coast $50,000 Paul Smith
Padthaway, Grape and Wine
Limestone Coast Wrattonbully, Mount | Council
Benson, Robe, Mt
Gambier
- - i
MufrasRYallSy Murray Parlmg, Ml.Jrray Valley $125,000 Belinda Bramley
Swan Hill Winegrowers Inc
Greater NSW and All regions in NSW NSW Wine $50,000 Jo Hargreaves
and ACT excluding | Industry
ACT o o
Riverina Association
All regions in QLD Queensland Wine | $25,000 Jo Hargreaves
QLD Industry
Association
Riverland Riverland Riverland Wine $125,000 Sharon Harvey
o Riverina Wine Grapes $125,000 Jo Hargreaves
Riverina .
Marketing Board
All regions in WA Wines of Western | $50,000 Paul Smith
WA )
Australia
All regions in TAS Wine Industry $25,000 Sharon Harvey
TAS .
Tasmania Ltd
All regions in VIC Wine Victoria Inc $50,000 Belinda Bramley
Greater VIC excluding Murray
Darling, Swan Hill
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MRARETRISREF, SIEREMITRIERS

X &R B A=A Xtk H FERAE LR | Wine Australia
WMEZ#E
Barossa Valley, Barossa Grape & $50,000 Paul Smith
Clare Valley, Eden Wine Association
SA North Valley, Adelaide Inc
Plains, Southern
Flinders Ranges
Langhorne Creek, Langhorne Creek | $50,000 Sharon Harvey
McLaren Vale, Wine Region
Adelaide Hills,
SA Central Southern Fleurieu,
Currency Creek,
Kangaroo Island
Coonawarra, Limestone Coast $50,000 Paul Smith
Padthaway, Grape and Wine
Limestone Coast Wrattonbully, Mount | Council
Benson, Robe, Mt
Gambier
i e Murray I;)arllng, Mll,lrray Valley $125,000 Belinda Bramley
Swan Hill Winegrowers Inc
Greater NSW and All regions in NSW NSW Wine $50,000 Jo Hargreaves
and ACT excluding | Industry
ACT — o
Riverina Association
All regions in QLD Queensland Wine | $25,000 Jo Hargreaves
QLD Industry
Association
Riverland Riverland Riverland Wine $125,000 Sharon Harvey
L Riverina Wine Grapes $125,000 Jo Hargreaves
Riverina .
Marketing Board
All regions in WA Wines of Western | $50,000 Paul Smith
WA .
Australia
All regions in TAS Wine Industry $25,000 Sharon Harvey
TAS .
Tasmania Ltd
All regions in VIC Wine Victoria Inc $50,000 Belinda Bramley
Greater VIC excluding Murray

Darling, Swan Hill

Page 7 of 9
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L (201855 818HE %)

= (201848590 E%)

L= (201859860 S%)

= (201857952660 E70)

mE Tilih= (2018F1858E%)
=5 (20185128220 %)

RIHENEE SR SWine AustraliaZBRFXML.

BNRERTZLARIH RIS HIRT, ISREB TR E g anivineaustralia comaREER (08) 8228 2000.34&, FrIU=E=IEES

HitthBhE
BT HOHXIEEIFO R =EMES, Wine Australiol§ S EERE BICH TSR

ZANERETRDEIEE (WET) BRZRBHT ZERE SRARTSaiinsSnn I—FSUN BN —8B. SHETBENAKNSS,  IXBHEES
e, M20185 202048,

HRBERFIIEE)ER - 200F7F1BHE

g B ERFDDS RN BN EIRET RS D AR SRMESIBINNENEE NTTREDD BT

FA LN AHE SRR SERIRERIA100,000R T (B15GST) MEHHR, FTABASHNRIONERESSEE. SMTKE
B, #ait Tes e FRM100058 5.

8
- REET2019F7 RFRENE (018190KER) |, F15T2019495308ACST.

~ Ve el D FruntsTE R

¥ R RTERUESSE Y, SIS EARITRA R EARERRGECOnCO st | e IR,
& _

- EEEEHWI, FEFME E B0 BT,

H=ANEEES

BRI NEEERRHEIENRE 20185385 HE3H308
FRITHE/MNBURAS T R TN R RFNBIIR 20185385 HZ10526H
HAEEFAHTHENSBIUR RN ER_FRREMNRS M2018% SFHEE
Wine Tourism#0Cellar Coor GrantsERi&EFF ik - 14 201957818
Wine Tourism#ICellar Coor GrantsEiE&ELE - 14 2019598308

Z: AES BISTER,

FHREHIBE HIEAE A RISIEFEHA?

EEEENCERE, AH1OXETHRT S (08) 8228 2000,

XFWine Australia Hia TR AustralianWine.com
HNESS B AP RIGFER BAZE Wine Australia
FeNe9RAMA BIiHA

R BB . HEE+61 8 8228 2000

BHARS BKET
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REMEE R

BR & SAFEM

BRI

R BRZSaEe BrnESHISNE - G0625 Grant Award View - GA18967 BRIfIIERILSINE - GO911  Grant Award View - GA33625
BRIAREZH 2N - GO625

BRIBAFHSME - GO625

EIRRIZREITRY GOID: GOG625
NHE:  RIFDKEIRSR

XAEEIFAIE:  201-May-2019 5:00 pm (ACT i 4thAdiE))
SRR X ISR E]

BRERAB RELEID: EREGNLITE
FHRAMEDPAY FBXR): 111001 - F8
P 1800020283 T XS): 111003 - Rk

AHmBM: 13-108, 20174

E support@communitygrants gov.
- e < Msi:  ACT, NSW, VIC, SA, WA, QLD, NT, TAS

toau

W http PEFE: IR
/lwww.agriculture gov.au/ag- " .
o iR (RO RERERRRT AR REAN
food/drought/assistance/mfrp EFERFFREIRNMS RIS, RAKIWEATE

37, MBENTSES. FROTERNSKILN
{RISTTLURIPFEFRIRERRO, EIRBASF

e ——— RIERIRISTIRER AT,
GOXft
R ——

MRESEMPEFORSEER, HHEBTR
FEMbEFFTIERIR.

X R IIGRF AR NRIBEWAE
ZEN—¥, SS0X250085% (&GST) .

EBRRIZKRIT I SRAF TR RV RS E
RBI—ER, R B AR RRIBER
BOEETE R RAVER T,

AR ER RIBEEBRRBRIRITY, ST AFHNIRGY
SARG N, FAFHNRGWSRGE

IARERESHAES:
ERRREEE, 55, GKEWEFRAALT
27,

2HIERBERT, EOE—BRERNRBISS
RISEL50% RN

SRR, EE, 4, FEgokEFEL,
4 ERUTFEARL,

5 HEAF I WEMATFRARNTHLHS
(ABN) MBRSRGHIMERRIRSE,

6. TNET 2001452 (Cth) Frigi EmLa)

7t A MREENREKNRET (IAREE)
TEJ2005:%5T,

8 IR IR M E BEENRIEBHRRIRER,
N TRERETEE e

9 ZRIREREFHHREIZITRIRIS k.

EE: NZITIPRS RO RSERFANY
STHFEECERATAE, BOoIsE~%
RUSAE. SIS AEIRZRER, HRARNE
WATSFIRUBOREFOM SR,

BRBENNEER: ERRBREITIEASERHZ BRE201946
68308LE,

OJASA&R (AUD) : $903,000.00
FutRaE (2c) :© M S 1.00 3 $ 250000
FRIBIERIREE:  ASGrantConneci2MMIERIEER, X RELH
5, ANEEE FHRELUESHBISERFaRE
Bi%, @ Isupporn@communitygrants gov.au
e RIRIR PO R AR A0S,

Hii5es: NRETHBEIBFHRHIRRSE, oIS
ManaigngRiBREITE £ 1800 837 8575 k#
B

HROM: £

PEEBIAS, SFREASKEREI 0FEIT (CC BY 30 AU) EEEE. MEaSAURPIBAHGRnICoednERE,
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The Australian Wine
Research Institute

RESEARCH & DEVELOPMENT

THE AUSTRALIAN WINE RESEARCH INSTITUTE > INFORMATION SERVICES > GRANTS

7,

GRANTS

CONTACTS

SERVICES TO INDUSTRY

GIN  SUBSCRIBE

COMMERCIAL SERVICES

ABOUT THE AWRI

L

This is a summary of grant programs that are currently available to Australian grape and wine producers. Please consult the individual websites for full eligibility details and
how to apply. If you are aware of other relevant grant programs or if you notice any errors, please email tadro.abbott@awri.com.au

BUSINESS
TYPE

Grapegrowers

Grapegrowers

Grapegrowers

Grapegrowers

Grapegrowers
& wineries

Grapegrowers
& wineries

Grapegrowers
& wineries

Grapegrowers
& wineries
Grapegrowers

& wineries

Grapegrowers
& wineries

Grapegrowers
& wineries
Grapegrowers

& wineries

Grapegrowers
& wineries

Grapegrowers
& wineries

Grapegrowers
& wineries

Grapegrowers

& wineries

Wineries

Wineries

Wineries

Wineries

STATE =

All

All

vIC

VIC

ACT

All

All

All

All

All

All

NSW

TAS

VIC

VIC

WA

All

All

PROGRAM B

Managing Farm Risk
Small Farms Small Grants
Agriculture Energy
Investment Plan
Agriculture Energy

Investment Plan

Business Energy and
Water

Accelerating
Commercialisation

Innovation Connections

Export Market
Development

R&D Tax Incentive

Business Growth

Australian Postgraduate
Research Intern

TechVouchers

Advanced Manufacturing
Innovation and Growth
Voucher

Regional Job Fund

Food Source Victoria

Innovation Vouchers

Program

Wine Tourism and Cellar
Door

wine Export

Resource Productivity
Assessments

Export Accellerator

FUNDING FOR 5

Insurance advice

Land care and on farm
productivity

Energy audits

Energy efficiency upgrades
(requires previous energy
audit)

Energy and water audits +
implementation bonus

Commercialising novel
products, processes or
services

Identifying IT. tech, and R&D
needs and placing
researchers

Export and to
[promotion acti

Tax offsets for eligible R&D
activities

Implement strategies from
audits under prior relevant
programs

Placement of a phD student
in industry

Partnering with a research
organisation, technical
support

Improving manufacturing
systems

Job creation, business
expansion in regional VIC

Supporting producers along
the value chain to work
together to

grow their businesses

R&D, product development,

commercialisation

Rebates on cellar door sales

Wine export promotional
activities

Resource productivity
assessments (energy, water,
inputs, waste, etc.)

Export market development

MAX .
FUNDING ~

$2.5K
$100K
Free audit

$1,000k

$5K

$1.000K

$50K

$150K

43.5% or

38.5% tax
offsets

$20K

$13k

$15K

$15K

Various

Uncapped

$20K

$100K

$25K

$10K

$30K

BUSINESS
CONTRIBUTION ~

N/A

N/A

N/A

N/A

Search:
BUSINESS = ENDS .
SIZE
Search:

All 15/05/2019
All 11/1/2019
> $8k annual 28/02/2020
energy spend
> $8k annual 28/02/2020
energy spend
< $20K annual ongoing
electricity spend
or <10 FTE
All ongoing
$750K - $100M Ongoing
annual turnover
< $50M annual Jul- Nov
turnover Ongoing
All 0ongoing
$750K - $100M 0ongoing
annual turnover
All 2020
< $30M annual ongoing
turnover
< $20M annual 30/6/2020
turnover
All Ongoing
All 30/06/2019
<200 FTE ongoing

(opens in

March)
>$1.207M Opens
annual 1/07/2019
rebatable wine
sales
< $20M annual 1/05/2020
turnover
All 30/11/2018

<$15M annual
turnover

Opens
3/12/2018

OFFICIAL
WEBSITE

Department of
Agriculture

Community
Grants Hub

Agriculture
Victoria

Agriculture

Victoria

ACT Smart

Department of
Industry

Department of
Industry

Austrade

Australian Tax
Office

Department of
Industry

APR Intern

NSW
Department of
Industry

TAS
Department of
State Growth

Regional
Development

Victoria

Agriculture
Victoria

New Industries
WA

Wine Australia

wine Australia

Green
Industries SA

SA Department
of State



AT BDBERAR

BXHTEAERGR >= RS >8R

XREMRANIASNDDEESFRENMINTNRE, AXTRENRRFENREHT

E3Fa{¥$tadro.abbott@awri.com.au

A5RRY

aaMEE A
AYMEE ]

aamEE VIC

AHIEE vIC

S M ¢ BE

BRRIGRK

RIEERIRA

RIBERIRA

AHMEZFN AR BkEERFDA

EVE

FomEEN A NS

BUE

HOMEEN B eURREx R

EGE

BoMEEN AR LOmBRE
SEC

HIMEEN B vzl 1)

EVEC

DOMEEN B BB

BB

aFmEEn M8 RAFTWHAR EHFRED
EVEC %

PEMEEI i@ Techvouchers

BB REM

HHPEE  TAS seisasd BIFFE RS
BB

BoEEN  VIC RigAWES

EGE

AHMPEEN  VIC Food Source Victoria
EE

HEEEN WA CURTEBFIT

EVE

film =] ADERBINES

B ] BEBELO

B SA RIBEFDITE

B SA EOMNADH

INRIGNERIR R

o

il

B s

1REG 32
IRIPIIRLETH
EEREEIT

BERFR (RBEANEERE
it)

BERFIKEIT+EBRE
BT R, TERRS
WEIT, FRPRBRFZ
BHRAAR

EORBRE SR

FEFRHENTRENNOBMUE
B

RIBSEAIA XTI St =i
fad:H]

EIVHEEELE
SHANDEHE, REERT
5

WERSFEF

CliEH Y, ERIGVICTRWY
BV E

SN ER EREFELE
REVS

R, FRTR, Bkt

RFBFIHEENEH

BODBELOREF

RIREFNFE (BER, X,
BN, RDF)

EOMHRE

$ 1,000

$ 5K

$1.000K

$ 50K

$ 150K

43.5%3%

38.5% 91

WITIR

$ 20K

$13K

$ 15K

$ 15K

X LR

$ 20K

$ 100K

$ 25K

$ 10K

$ 30K

©2019 AWR!

HRAORE  TURS

BUERSS  XTFAWRI

SN, NRETRAMARAKINTR, FFELMIEHR, BRE
&
IRk WIRE * = * BEAEM -
g —
11 ] 15/05/2019  Ryk3B
N/A [IiE=] 2019511 @K
A18
N/A >GFS,000ET  28/02/2020 Ri#SHT
HRERETE
1= >EF8000ETT  28/02/2020 RHBHT
BIATIREEE
=1 <@%20,000%TC IR ACT Smart
HIE2FRE<10 FTE
11 i) AHREY Tz
12 $ 750K - B FEIH Tuva
#ws 1z
g FEAIETF 78-118 BANIRS=
500055 % 7T EF#TH [
N/A it ERHY BANTRSES
g L $750K-FE e TR Tuva
]S 112
11 [FiE=] 2020 APREEIE
151 FEWE<3000  FEIH /RN T
VE 1%
=1 FEIEI<2000  30/6/2020 TASERERSB
BhERT
N/A i o) ESHWBEE
=
1:2 it 30/06/2019 RIESFT
1:4 <200 FTE EFEBT 37 TAWA
(3B7F
)
N/A >BFARKHT 17 Wine Australia
EEERH120.7  1/07/2019
BET
- FEE<2000 2020F1F  Wine Australia
VGE S =]

11 ig=) 30/11/2018 fETURF
12 1 FEWE;<1500 1IF SAERERB
VE S 3/12/2018

FBERD KT R | QU | RERS | FUBGEE
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[ WiEE BXZEAN

Community
Grants Hub

Improving your grant experience

0 » $ENE »ERTIFHPITE - BEERIG/)\SER

EzR LHbFPITR] - E8E
I NEUETR
b ES

Rk
BRARIR - (RIPFORIA

HE
B3
IR H/$th &1L BHBFNRTE)
FFL 223 2019518118 - B3 £11:30 AEDT
Opened 20185118138 Closed 2019518118 - B2.1£11:30 AEDT

HEE: WORARBESR, BREEHIT, RRUMHIERE, SBHREA.

BARTATIE, K, EREMSEERRY, BWIIMREF DTSR MENES, EXLCaRRREIE. SRANTE
ARIRNIE AT ESIRFIRERFIET 40NV 5 WBIITERN LN, SEAN TEFNER DREEIT Y SImEY S TR, HRINEEHG
AT, RIP, (RSNREEEAFIIOK, T8, SR EEE MRESRGEREFERIAE,

TERRARIFEL61 % NERE, RRERFIINEERAFSEAITEER(FR. NENRPTE K, SRINEMSHER
ROERARERMELEHTRIL, HIIEVWENSE, RSIOHHNEAEL,

ARIFIKZRREENER HeFPT N EEART S RELERE. BRERIBHIFRF2022-23. BRA=NEREMN,

o BERWAIEEXRR - $BURLRRERRASS0TRTATRRIIARGR, USMITR, WEE ts TENKE

* SmartFarms Small Grants- 2—E#ERS500 T RTHR 2/ NEEMIT Y SEZSLERELR. UNEaRAENEIRN
REESRGESN.

o BUTIHRIPHXFGE - 15IRA240000785T, IASTIFNAIRAANS =, FHBHIRTS,

HZEE
BXEZTIFIMTY - Bk SERNESER, URBRBEANEER, BRI RREIEFN L8 t:
o EFHNAIERD

o JFMEE (FTE, XG@IGE201851540AEDTRRE11:30Z 818, HELEEXOEES, EXRMEZE, ¥LiE
H—LEDLE. )

o HiE®R
o MRER
o RRXIPESPHERINGRERINZR:

TR E R
FRNFCommunity Grants FUbFSIBEVBLOFIMNA (BFERE) | EHIERTBIITRIEIEIRE,

BREA I F0

INRETEEE), BEEBHRXIRRPOHEE1800 020 283F0/aksupport@communitygrants.gov.au

XA RAMPONTESER, iEHECommunity Grants Hubfis,
WA ERIE AR FERF R AN O, 1531532018 - 2277@ER HihFIP T - BRI DR R,

BN
BT8R
PO (4185 kB]
B pocx 77.4k8)
[EIREROARE
| PDF [405.6 kB]
| DOCX [44.6 kB]
ERIBAREIREIRII R
| PDF [413.7 kB]
B pocx 1423 k81

B
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Business search m =

busiyess.govau

X > A&, REVFOEMS > dbERith] > e

DRI

RESFEE: 2019%2A5H

L

° T
AEURHERENLRNEA0FETHER, IKIARNBULRE, SaEE~S, H0R
i) . . .
H el Hi L EI:
D, BRRE—MEFERIERNFTTR, g ITBREANE.
RS, -
HEH:
. B FESRTEENERIEINAG BRRIE
132846

o 2HVKHRERAENAIFIGETA, T
. SAEEREAMATIONA, ANAREEA

jiriz:]

HtREERERA,

1A

TER AR T ZIESAER, AR IR WIGH IR, REHRSH AL,

ToERS AL S RIhI B IE SR B IES:, INEm A LIRFRFNE GRS,

RALEIES

AMBEALIN, 5 IFE 12 FIAusindustryZ PR S E RSB A LEIE],

AL A
. EHEXBULRETSESES

o WNEETH A\ GrantdkPortfolio Services NIRRT, iSIEMHRIR,

MNREALIEIRER

ZH R ARBIMESASORHIZEH, BSH
o 250,000 BTABFHUMNASINSIEN SRR
« FrEELftbERTE A1 0005 85T,

InEFEALRBRIS BTISERB BN FIRE B E RS,
HEMRSS
Portfolio Servicesi2t5—R7IIRSHIEE, TTALBIE.

o BILRIEIES

o PEERM%E

o RIGEENE,

MREFBYFIEXTYEHNBH], FEWEHGE,

| afiesie |

Loy

BB ARVRRIL R —TRERTE:
o ERANTEHLEENERNELS)
o BN AELATEALKETIE
« AEEREAATNIA, SREUREEA,

BBEAMRERSEIMLIES.

ERiF ARG LIS :
o BEMBREHWUNFTR, TSRS
o BERSIHEICATEMNIERLMIZA



o TIEFRMSIFSITEESR N NETRENEA,

EEHUAIES, RENERIRRZ S RBEARRTS ST
EtBEEW AR~ R, T2aRRS

78, REaEREBIINF TG THELIRE

HEEPIEEEE ESTPRARNE I

EBREAITARNEDS0%NREZ Y, XOTREEIESIN (ILmx) . aF, SIET, RRRESIES
.

EXRIEFMUSHNEISINAIENESER, BN RRERES"

nd=toy

SRR T hEARE SR,

INPEBELHTIIRERIE, WIERRSIRE, WRSEXR (RE) 4, FEEREIES.
o (RiNET - BR2TK
o (fetRER - HiHS
o (RARES - EEK
o (REATHS - PUTITER)
o (LtTES - BI2EEN
o Rt - EziER

A ECRBIRE TR W RRNEE, AEIRBIRE2- 6iFERE.,

BREVVENELEE, BRI BRERES".

YIRS

E— S EKRERE AR A ER ZRMER R ETA (EOI) FiE,

8%, AusindustryZFRSEEEERBARMETENNERANRE. MREE, BBATLIRSEEFILE
BRIS), s FIEHCERT IR

BEH (EOl) MERMESFARMENBNIRIZSESNRBARSTHRBBIHBENRE, KRR mLgE
2.

EIRZ BB A, SWZIFANE EPEEEE". SUZEIIERIPANFEZHORILERE, URESENT
PERR BRI TIR AR,

RIASBRR

FANiTEERE

EW R iiERER, TaBHLHRRRRAEER.

MREHERBIGR, SHBIRMEFIRBEIE. CERERFNRBERITRER). PERFISEHXETH
8, UEE.

R ERIBR S BRI RIS HTARGTHE. AusindustrySEEGTHEZANES HETEAIERBNR
&, BheEnml iR eARRAERSE, TRSEESIRBEOGMEZENETE. ITHIRESHESSRE.
MBEWERBAL, EIHEEIBEIRN,

BXHEHIENELEE, BLN BLERERE.

SNSRIERIERIERLTD

NSRRI I LIRFR ERIBALY, G SIZERIETRMMNY, BEMMNUSESIREER, —MIABENNYOTR
FEE.

—EESMNNEIL, HSHITHAMR, ERFIRENS ABSRHEIRSEHITERTR,

BXEEE0, BT ERES
E =9V
ERR

IMHER SV SRS T RS RN L TR T ARSI /588,

O EMEMNEN

E S vyl
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Business search E HEB=

et busi jess.gov.au

£ > A%, RIIEMEIS > RS > o ER

BURR 2

BEEFEE: 20188128178

i

© IH
ARREASREESRINE, MEFERWHHRER. NRFR, HIABICUSSHRRINE Y
MRGRESk, HEDRERETE MREFEDDANEE THRBIRESRS, BARRWIREGSA

50,00 THIILAC R & 3255,

HERILARRIS: HiF#EEa:

B, BIR BUFEIE(RIH ERIETI LARBAT 1T,

o 2FEFM ERRNS), IINERRRSE, BIFEIERMERBELEREI I ERIRE BT 249
HEEAFUENER=FEE Bz,

o EEUSREWVSHESOBET (eanmines BRRIEE:
NP IR F9750,000;85T) #011ZiRTT2i8) .

o FATNBIEEER VRIEIVE, business.gov.au/contact

HitZFE RIS,

H#E30

Innovation Connectionst BNV T RBNNHRENR, SHRIIVBUBRZFMIMERRRERMEAS, FEHRIIN
EPEHl, TRENINESLMNEEAInnovation ConnectionsRARIVES

BFNEREHIRSRSRN . SIERGSRENESR. TRANEERLE, RERSANBIN, COLMEHRIEY
FEEINR.

BUFMERR R
~NUFESE BOCHUSAE, NTRENARER, XTHDE;
o We#ASTHRIE TSRS
o BEXRFRT, UAECOER, REES
o SHENEYSHRE EICIRO, ASIRBARAMNATESR) AFNAT.
ESSETH, CHRE—HUREHES, BRENAVOARERINS, NRRNFRIMEATAR, WAL

BEOVSSHRAN INEWNRRALTE, HENRERETEE, RS, SHEBRFUmEEmnR, UHRED
jE25=R

BUFRER AN
FEONERERZ G, SOULIREFRERMIZ, UFFRHRRE, BRUFEHRSPIRHEIN,
HARABURSNFLRMATRER (PFRO) &IF, HNFREEHWENNFEE EORFTEASHMERE=
METREEFIM  MESENLEER:

s HRARE - BPFROARRZHEEN WP NBISERREE (875550,000185T)

o USHRARE - BEEWHNHARARTHEIPFROFTISEHRRAE (8550,00085T)

o HARE - BEASEXFUNAREIHREHENENY, NBSERREE (8%30,00027T) .

At

BUFER R
BRIGOBNESEHBIE, SO MR
o E—REETHENNEFIFAHAS, IMBRRESH ., HERARNTEMAIHES
¢ B—Z05), EXSENREBKENNTELS
BIRRWEENRE, BREMER=—FNFERTSH
ELmEEREANREREZ —RES AR ETH .
o TE1505%TTRIZETZIE
o FEBAFITHITHEX 2B AF T LEBAYERTE ALE 750,000 2T E 11ZIRTT I8
ZERBEIEIFNEEERIL

BEUTREZ—:
o £ NS MEKRIEE
= SESFIE




« BRIIREFEERY
= EFRANDG
= RURE, AMERS
« G, KRSIERER, %
o A—AWB MR NMIHRANRS, X
o EERFRIBKMEE MEEFE, HEERKEE, 80, M IET WS,

MREFAUTRY, WEZRF:
e M
o Bk
53 (B2, FELRRSENEKEEMZIEATRFRSIERE)
BXED, Mt BRVEag (ISR L y)
TARBFMESIFENOISER B N RET012ETIEGHILSIFSZE (Cth) R9AR,

BURfEEHMENE

BRGHRAR, TR

Bl R

SRS 21 B A HE

SR NRESRAINAS, EARERMEEZIINE
TS RS R AT R A SRS RE R
BIHISERIFIIAR, SUESERFRFRGER,

BXAENENESER, BERELERIEE.

Yn{wERiE

BUFEIE(RiH

BHRBLRRENORVEIEUCTEIES, JINERMVTESEER, EHiE28, SoLBREHREMNOISE
A, THRENNVRESSSESENBREN,

ENSRIFmEREFI

BUFEREHMNE

BERIBHIRKRINIE, BYIET R 2NBAKEIeIEEHIRS.

FRISEIFRERER

YNSRISRYERIERELD

BUFEE (R

HA VSIS EERN 1 0N TIEERBNIERIEER,
MREAT, BEEHZIFSERR, THATEFAEHIRS.

MEETHT, FAVERBRA, HASEERNMOEMRS.

BUFEREHMENE

FNUGTEIREZ B AREE 601 SN LIFR B IERISER,
MERERT), BIEREREIGFSEAERAMBNXE, SEaRE.

WMSETHEY), FANGRERR, HAIGER N BEMIRS.

KR

o BFEREIER
o EFIY

o Bk

o MEARR

BRUEEA

BILUBIE LA 23 BTR SIS ROIR, IXEAHERI N FI T B I E =,
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Business search m menu =

busitiess.gov.au

Home > Grants, assistance & other support > Entrepreneurs’ Programme > Business Growth Grants

Business Growth Grants

Last updated: 10 December 2018

At a glance

© Open

You can apply for a business growth grant if you have received a business management service and
your business adviser/facilitator recommends specific business improvement activities to increase
your business’s capability to trade in Australian markets and/or markets in other countries. The
grantamount is up to 50 per cent of eligible costs and the maximum grant amount is $20,000
(excluding GST).

Who can apply: Deadline to apply:

At a minimum, you must: Applications must be made within 12 months of
receiving a completed plan from your advice or

o have received a completed plan from an
facilitation service.

Entrepreneurs’ Programme Business
Management advice or facilitation service Contact information:

* have not previously received a business growth 13 28 46
grant to implement recommendations from the

business.gov.au/contact
plan under which you are applying-

Other eligibility requirements apply.

Overview

The guidelines for Business Management services have recently changed. You should review the Business
Management Grant Opportunity Guidelines before applying.

If you have received a business management service and your business adviser/facilitator recommends specific
business improvement activities to increase your business’s capability to trade in Australian markets and/or
markets in other countries, you can apply for a business growth grant

Business growth grants are small grants to engage external expertise to help you implement the
recommendations in your plan. The grant amount is up to 50 per centof eligible project costs. The minimum
grant amount is $2,500 (excluding GST) and the maximum grant amount is $20,000 (excluding GST).

The grant is available to support strazegies that improve the abilities and skills of your business to trade in
Australian markets and/or markets in other countries. It is not intended to support fixes for problems that are

part of ordinary, everyday operations of your business

The grant period is 12 months. For each business management service you receive, you may only apply for a
single grant to implement some or all of the recommendations in your plan,

Eligibility criteria

To be eligible for a business growth grant, you must meet all of the following conditions:

have received a completed plan from a business advice or facilitation service

have not previously received a business growth grant to implement recommendations from the plan
under which you are applying

are applying within 12 months of receiving a completed plan from your advice or facilitation service unless
otherwise agreed by the program delegate

your project comprises eligible activities, as defined in section 4.4 of the Business Management Grant
Opportunity Guidelines

your project has at least $5,000 in eligible expenditure

your project has not commenced.

Transitional arrangements

If you have already received a business growth grant prior to the commencement of these guidelines but have
not received funding for all recommendations under your completed plan, you may be eligible for one further
opportunity to fund those remaining recommendations if:

 you have not received the maximum grant of $20,000

e« you are applying within 12 months of receipt of your completed plan from your advice or facilitation
service unless otherwise agreed by the Program Delegate
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FEDERAL PROGRAMMES
1 AGRICULTURAL PROGRAMMES
1.1 Pest Animal and Weed Management in Drought-affected Areas

1. Title of the subsidy

Pest Animal and Weed Management in Drought-affected Areas.

2. Period covered by the notification

Financial years 2015/2016 and 2016/2017.

3. Policy objective and/or purpose of the subsidy

The Australian Government is providing $25 million in funding over four years from 2015-16
to 2018-19. The funding is being provided to states to administer programs and projects that will
improve pest animal and weed management in drought-affected areas. The funding will support
activities that will reduce weed incursions and reduce total grazing pressure and predation of
livestock due to pest animals.

4, Background and authority for the subsidy

On 9 May 2015 this measure was announced. Formal arrangements for administering the funding
is through a Project Agreement between the Commonwealth and relevant states with the authority
under the Intergovernmental Agreement on Federal Financial Relations. The Project Agreement is
in effect from 1 July 2015 to 30 June 2019. Although they are not required to do so some states
have decided to provide funding for their programs.

5. Form of the subsidy

Payments are made from The Treasury to relevant state treasuries. Funds are then dispersed by
the states through their pest animal and weed management programs to successful applicants.
Successful applicants receive a grant to carry out their pest animal and weed management
activities and projects.

6. To whom and how the subsidy is provided

Landholders must apply for grants through state based pest animal and weed management
programs. Grants are only provided to landholders in areas experiencing extended dry conditions.

7. Level of subsidy per unit

Total expenditure was $15 million in 2015-16 and $4 million in 2016-17.
8. Duration
2015-16 to 2018-19

9. Statistical data permitting an assessment of the trade effects

No statistical data permitting an assessment of trade effects is available.
1.2 Farm Business Concessional Loans Scheme 2016-17

1. Title of the subsidy

Farm Business Concessional Loans Scheme 2016-17.
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7. Level of subsidy per unit

Loans were available to a maximum of AUD1 million and had a loan term of five years, with a
concessional interest rate period of five years. The farm business must repay or refinance the
remaining loan balance at the end of the loan term.

As at 30 June 2017 the value of loans approved under the Drought Concessional Loans Scheme
was AUD256,993,218.3

8. Duration
6 June 2014 to 30 June 2017 (Scheme closed in all jurisdictions except WA on 31 October 2016).

9, Statistical data permitting an assessment of the trade effects

No statistical data permitting an assessment of trade effects is available.
1.6 Farm Household Allowance

1. Title of the subsidy

Farm Household Allowance (FHA).

2. Period covered by the notification

Financial years 2014/2015, 2015/2016, and 2016/2017.

3. Policy objective and/or purpose of the subsidy

FHA is a time limited program (up to three cumulative years) that helps farmers and farmers'
partners in hardship cope with financial pressures.

4, Background and authority for the subsidy

The subsidy is authorised under the Farm Household Support Act 2014. It replaced the Exceptional
Circumstances Relief Payment.

5. Form of the subsidy

The subsidy comprises:

income support for up to three cumulative years

one-on-one case support

an activity supplement for planning and training for long-term financial improvements
access to ancillary benefits, including a healthcare card, rent assistance, and
pharmaceutical, telephone and remote area allowances.

6. To whom and how the subsidy is provided

The subsidy is available to eligible farmers and farmers' partners. The income support component
is provided through fortnightly electronic funds transfers to the FHA recipient's nominated bank
account.

7. Level of subsidy per unit

The level of subsidy mirrors that for the Newstart and Youth Allowance programs, however the
rate payable depends on the recipient's circumstances, for example if the recipient is single or
partnered or has children. As at December 2017, the maximum total payment per fortnight a
recipient can receive is $584.20—this is for a single recipient under 22 with a child or children. It is
possible a recipient may receive less than the maximum amount payable per fortnight due to other
factors, such as their level of off-farm income.
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8. Duration
FHA has been operating since 1 July 2014, It is an open-ended program.

9. Statistical data permitting an assessment of the trade effects

No statistical data permitting an assessment of trade effects is available.
1.7 Managing Farm Risk Program

1. Title of the subsidy

Managing Farm Risk Program.

2. Period covered by the notification

Financial years 2015/2016 and 2016/2017.

3. Policy objective and/or purpose of the subsidy

The Managing Farm Risk Program allows eligible farm businesses to access a one-off rebate for
costs incurred obtaining independent and professional advice to apply for a new insurance policy
that assists with the management of drought and other production and market risks.

4, Background and authority for the subsidy

The (2015) Agricultural Competitiveness White Paper

5o Form of the subsidy

One-off rebates for 50 per cent of the costs incurred by the farm business (GST exclusive), up to a
maximum of AUD2,500.

6. To whom and how the subsidy is provided

Rebates are provided through the Department of Agriculture and Water Resources to eligible farm
businesses who have incurred costs in obtaining independent and professional advice to apply for a
new insurance policy.

7. Level of subsidy per unit

Four rebates were paid in 2015/16 totalling AUD9,000 and 52 rebates were paid in 2016-17
totalling AUD114,000.

Eligible farm businesses can apply for a rebate for costs of engaging a suitably qualified service
provider to carry out one (or more) of the following activities:

. undertake an assessment required by an insurance provider
. compile historical farm financial performance and production data
° analyse insurance options based on a long-term, whole-of-farm assessment.

Insurance premiums are not eligible for the rebate.
8. Duration
Program opened on 29 March 2015 and has a scheduled end date of 30 June 2019.

9. Statistical data permitting an assessment of the trade effects

No statistical data permitting an assessment of trade effects is available.
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2 ENVIRONMENTAL PROGRAMMES
2.1 Sustainable Rural Water Use and Infrastructure Program

The Sustainable Rural Water Use and Infrastructure Program (SRWUIP) is an AUD10 billion
national program investing in rural water use, management and efficiency, including improved
water knowledge and market reform, and water purchase for the environment. It consists of three
main components: irrigation infrastructure projects (including those projects listed below); water
purchase and supply measures. The majority of SRWUIP infrastructure funds are committed to
projects in the Murray-Darling Basin to support implementation of the Basin Plan and the reduction
in the amount of water that can be extracted or taken annually from the Basin for consumptive
use (urban, industrial and agricultural). A number of programs are aimed at improving the
operation of off-farm irrigation delivery systems and helping irrigators improve on-farm water use
efficiency. In return for funding, the water savings generated from these projects are shared
between the Australian Government for environmental use, and irrigators for consumptive use.

(i) PRIVATE IRRIGATION INFRASTRUCTURE OPERATORS PROGRAM FOR NEW SOUTH WALES

1. Title of Subsidy

Private Irrigation Infrastructure Operators Program for New South Wales.

2. Period covered by the notification

Financial years 2015/16 and 2016/17.

3 Policy Objective and/or Purpose of the subsidy

This Commonwealth-led competitive grant program is recovering water entitlements resulting from
water savings generated from eligible infrastructure upgrade projects by private irrigation
infrastructure operators. These projects improve the efficiency and productivity of water use and
management, both off and on-farm, helping to secure a sustainable future for irrigation
communities.

4, Background and Authority for the subsidy

This AUD750 million Commonwealth-led program is funded under the Sustainable Rural Water Use
and Infrastructure Program. The program is a major element of the Inter-Governmental
Agreement on Murray-Darling Basin Reform signed in July 2008.

5. Form of the subsidy

Funding is provided through a funding agreement between the Commonwealth and the Irrigation
Infrastructure Operators. A comprehensive assessment process is undertaken for all projects prior
to the approval of government funding. Water savings achieved through this program are
transferred to the Commonwealth and are contributing towards 'bridging the gap' to the new
Sustainable Diversion Limits under the Murray Darling Basin Plan. The water savings are delivered
to the Commonwealth via a Water Transfer Contract between the water entitlement holder and the
Commonwealth.

6. To whom and how the subsidy is provided

Funding is provided through a funding agreement between the Commonwealth and the Private
Irrigation Infrastructure Operators. Three public calls for applications have been conducted.

7. Level of subsidy per unit

This is a AUD917 million program, over three rounds. Successful private irrigator infrastructure
operator applicants have received funding of between AUD1 million and AUD170 million for water
efficiency infrastructure works. It should be noted that as part of the grant requirements, a portion
of the project water savings in the form of water entitlements are transferred to the

~n Ar hF i
Coemmonwealth for environmental use.
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Actual Expenditure

2015/2016 2016/2017

AUDmillion AUDmillion

59 136

8. Duration of the subsidy

Round 1 of the program opened on 19 June 2009. The program has funding to 2018/2019.
9. Statistical data permitting an assessment of the trade effects

No statistical data permitting an assessment of trade effects is available.

(ii)  PRIVATE IRRIGATION INFRASTRUCTURE PROGRAM FOR SOUTH AUSTRALIA

1. Title of Subsidy

Private Irrigation Infrastructure Program for South Australia.

2. Period covered by the notification

Financial years 2015/16 and 2016/17.

3. Policy Objective and/or Purpose of the subsidy

This Commonwealth-led competitive grant program is recovering water savings generated from
eligible irrigation infrastructure upgrade projects undertaken by irrigation infrastructure operators,
delivery partners and individual irrigators. These projects improve the efficiency and productivity
of water use and management, both off and on-farm, helping to secure a sustainable future for
irrigation communities.

4, Backaround and Authority for the subsidy

This AUD14.4 million Commonwealth-led program is funded under the Sustainable Rural Water
Use and Infrastructure Program. The program is an element of the Inter-Governmental Agreement
on Murray-Darling Basin Reform signed in July 2008.

5 Form of the subsidy

Funding is provided through a funding agreement between the Commonwealth and the Irrigation
Infrastructure Operator, delivery partner or individual irrigator. A comprehensive assessment
process is undertaken for all projects prior to the approval of government funding. Water savings
achieved through this program as a result of the infrastructure improvements are transferred to
the Commonwealth and are contributing towards 'bridging the gap' to the new Sustainable
Diversion Limits under the Murray Darling Basin Plan. The water savings are delivered to the
Commonwealth via a Water Transfer Contract between the water entitlement holder and the
Commonwealth.

6. To whom and how the subsidy is provided

Funding is provided through a funding agreement between the Commonwealth and the successful
grant applicant (either a private irrigation infrastructure operator, delivery partner or an individual
irrigator). Two public calls for application were conducted.

7. Level of subsidy per unit

This is a AUD14.4 million program. Two rounds were conducted. Successful irrigator applicants
received on average around AUDO.5 million. It should be noted that as part of the grant
requirements, a portion of the project water savings in the form of water entitlements are
transferred to the Commonwealth for environmental use.
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Actual Expenditure

2015/2016 2016/2017

AUDmillion AUDmillion

0.4 0.1

8. Duration of the subsidy

Round 1 of the program opened in December 2009. The program was completed at the end
of 2016/17.

9. Statistical data permitting an assessment of the trade effects

No statistical data permitting an assessment of trade effects is available.
(iii) QUEENSLAND HEALTHY HEADWATER WATER USE AND EFFICIENCY PROGRAM

1. Title of Subsidy

Queensland Healthy Headwater Water Use and Efficiency Program.

2. Period covered by the notification

Financial years 2015/16 and 2016/17.

3. Policy Objective and/or Purpose of the subsidy

This State-led competitive grant program is recovering water savings generated from eligible
irrigation infrastructure projects undertaken by individual irrigators. These projects improve the
efficiency and productivity of water use and management, both off and on-farm, helping to secure
a sustainable future for irrigation communities.

4, Background and Authority for the subsidy

This AUD155 million State-led program is funded under the Sustainable Rural Water Use and
Infrastructure Program. The program is an element of the July 2008 Inter-Governmental
Agreement on Murray-Darling Basin Reform.

5. Form of the subsidy

Funding is provided through a Funding Agreement between the Commonwealth and the
Queensland Government. The Queensland Government then enters into a funding agreement with
the successful program applicants. A comprehensive assessment process is undertaken for all
projects prior to the approval of government funding. Water savings achieved through this
program as a result of the infrastructure improvements and transferred to the Commonwealth are
contributing towards 'bridging the gap' to the new Sustainable Diversion Limits under the Murray
Darling Basin Plan. They are delivered to the Commonwealth via a Water Transfer Contract
between the water entitlement holder and the Commonwealth.

6. To whom and how the subsidy is provided

Funding is provided through a Funding Agreement between the Commonwealth and the
Queensland Government. Following a public call for applications and their assessment, the
Queensland Government then enters into a funding agreement with successful individual irrigators.

7 Level of subsidy per unit

This is @ AUD155 million program. As at 30 June 2017, 12 rounds have been conducted. It should
be noted that as part of the grant requirement, a portion of the project water savings are
transferred to the Commonwealth for environmental use.
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Actual Expenditure

2015/2016 2016/2017

AUDmillion AUDmillion

18.1 15.4

8. Duration of the subsidy

Round 1 of the program opened in 1 June 2010. The program has funding to 2019/2020.

9. Statistical data permitting an assessment of the trade effects

No statistical data permitting an assessment of trade effects is available.
(iv) GOULBURN MURRAY WATER CONNECTION PROJECT STAGE 2

1. Title of Subsidy

Goulburn Murray Water Connection Project Stage 2 (Formerly Northern Victoria Irrigation Renewal
Program Stage 2).

2 Period covered by the notification

Financial years 2015/16 and 2016/17.

3. Policy Objective and/or Purpose of the subsidy

This State-led competitive grant program addresses water efficiency in both the delivery system
and user connections in the Goulburn-Murray Irrigation district with 102 gigalitres (long term
average annual yield) of project water savings transferred to the Commonwealth. The funding
agreement provides for a connection/reconnection/disconnection of individual irrigators to a
"backbone" irrigation delivery system with a share of the water savings arising from the project
transferred to the Commonwealth.

This agreement gives certainty to one of Australia's most important food producing regions and
represents a strategic recovery of water for the Commonwealth.

4, Background and Authority for the subsidy

This AUD956 million State-led program is funded under the Sustainable Rural Water Use and
Infrastructure Program. The program is a major element of the July 2008 Inter-Governmental
Agreement on Murray-Darling Basin Reform.

5. Form of the subsidy

Funding is provided through a Funding Agreement between the Commonwealth and the Victorian
Government. In turn, the Victorian Government has a funding agreement with the Goulburn
Murray Water, the organisation implementing the project.

Water savings from the project that are transferred to the Commonwealth are contributing
towards "bridging the gap" to the new Sustainable Diversion Limits under the Murray Darling Basin
Plan. The water savings delivered to the Commonwealth via a Water Transfer Contract between
the water entitlement holder and the Commonwealth.

6. To whom and how the subsidy is provided

As per point 5 above.

s Level of subsidy per unit

This is @ AUD956 million program.
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Actual Expenditure

2015/2016 2016/2017
AUDmillion AUDmillion
0 151.9

8. Duration of the subsidy

The program commenced in November 2011 and has funding until 30 June 2019.

9. Statistical data permitting an assessment of the trade effects

No statistical data permitting an assessment of trade effects is available.
(v) VICTORIAN FARM MODERNISATION PROJECT

1 Title of Subsidy

Victorian Farm Modernisation Project.

2. Period covered by the notification

Financial years 2015/16 and 2016/17.

3. Policy Objective and/or Purpose of the subsidy

This State-led project supports on-farm irrigation infrastructure upgrades across the
Goulburn-Murray Irrigation District. The type of works include flood irrigation, laser levelling,
converting flood irrigation to drip or spray, system automation, and channel remediation.

4, Background and Authority for the subsidy

This AUD100 million State-led program is funded under the Sustainable Rural Water Use and
Infrastructure Program.

5 Form of the subsidy

Funding is provided through a Funding Agreement between the Commonwealth and the Victorian
Government. In turn, the Victorian Government has a funding agreement with the Goulburn
Broken Catchment Management Authority, the organisation implementing the project. Goulburn
Broken Catchment Management Authority will make calls for applications and enter into a funding
agreement with successful applicants.

Water savings from the project that are transferred to the Commonwealth are contributing
towards 'bridging the gap' to the new Sustainable Diversion Limits under the Murray Darling Basin
Plan. The water savings are delivered to the Commonwealth via a Water Transfer Contract
between the water entitlement holder and the Commonwealth.

6. To whom and how the subsidy is provided

As per point 5 above.

7. Level of subsidy per unit

This is a AUD100 million program.

Actual Expenditure

2015/16 2016/17

AUDmillion AUDmillion

10.6 32.9
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8. Duration of the subsidy

The project commenced in November 2013 and has funding until 30 June 2019,

9. Statistical data permitting an assessment of the trade effects

No statistical data permitting an assessment of trade effects is available.
(vi) “NEW SOUTH WALES STATE BASIN PIPE — STOCK AND DOMESTIC
1. Title of Subsidy

New South Wales State Basin Pipe — Stock and Domestic.

2: Period covered by the notification

Financial years 2015/16 and 2016/17.

3. Policy Objective and/or Purpose of the subsidy

This State-led program is recovering water savings for the environment generated from the
replacement of current water delivery infrastructure for selected stock and domestic schemes with
more efficient systems in the NSW Murray-Darling Basin. This projects aims to improve the
efficiency and productivity of water use and management on and off-farm, helping to secure a
sustainable future for irrigation communities.

4, Background and Authority for the subsidy

This AUS137 million State-led program is funded under the Sustainable Rural Water Use and
Infrastructure Program. The program is an element of the July 2008 Inter-Governmental
Agreement on Murray-Darling Basin Reform.

5. Form of the subsidy

Funding is provided through a funding agreement between the Commonwealth and the New South
Wales Government. Water savings achieved through this program are transferred to the
Commonwealth and are contributing towards 'bridging the gap' to the new Sustainable Diversion
Limits under the Murray Darling Basin Plan. The water savings are delivered to the Commonwealth
via a Water Transfer Contract between the water entitlement holder and the Commonwealth.

6. To whom and how the subsidy is provided

Funding is provided through a funding agreement between the Commonwealth and the New South
Wales Government. Eligible applicants can apply to the NSW Government for funding.

7. Level of subsidy per unit
This is a AUD137 million program.

Actual Expenditure

2015/2016 2016/2017

AUDmillion AUDmillion

0 0

8. Duration of the subsidy

The program commenced in June 2012 and has funding until 2017/2018.

9. Statistical data permitting an assessment of the trade effects

Nn statictical data permittinag an assesement of trade efferte ic availahle.
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(vii) NEW SOUTH WALES STATE WATER METERING SCHEME (INCLUDING PILOT)

1. Title of Subsidy

New South Wales State Water Metering Scheme (including pilot).

2. Period covered by the notification

Financial years 2015/16 and 2016/17.

3. Policy Objective and/or Purpose of the subsidy

This State-led program is recovering water savings from the installation or upgrades of meters in
the Southern part of the Murray-Darling Basin and replacing customer-owned meters with State
Water-owned meters connected via telemetry. This project will assist in improving the efficiency
and productivity of water use and management on-farm, helping to secure a sustainable future for
irrigation communities.

4, Backaround and Authority for the subsidy

This AUD55.4 million State-led program is funded under the Sustainable Rural Water Use and
Infrastructure Program. The program is an element of the July 2008 Inter-Governmental
Agreement on Murray-Darling Basin Reform.

5. Form of the subsidy

Funding is provided through a funding agreement between the Commonwealth and the New South
Wales Government. The funding is enabling the New South Wales Government to purchase
(or upgrade) and install water meters with telemetric functionality for its irrigators in the Murray-
Darling Basin, Water savings achieved through this program are transferred to the Commonwealth
and are contributing towards 'bridging the gap' to the new Sustainable Diversion Limits under the
Murray Darling Basin Plan. The water savings are delivered to the Commonwealth via a Water
Transfer Contract between the water entitlement holder and the Commonwealth.

6. To whom and how the subsidy is provided

Funding for the implementation of this program is provided to New South Wales through a funding
agreement with the Commonwealth.

7. Level of subsidy per unit

This is an AUD55.4 million program.

Actual Expenditure

2015/2016 2016/2017

AUDmillion AUDmillion

15 2.5

8. Duration of the subsidy

The program commenced with a pilot in June 2012 and was completed in 2016/2017.

9. Statistical data permitting an assessment of the trade effects

No statistical data permitting an assessment of trade effects is available.

(viii) NEW SOUTH WALES STATE IRRIGATED FARM MODERNISATION PROJECT (AND PILOT)

1. Title of Subsidy

New South Weles State Trrigated Farm Modernisation Project (and pilet).

¢
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2. Period covered by the notification
Financial years 2015/16 and 2016/17.
3. Policy Objective and/or Purpose of the subsidy

This State-led program aims to upgrade on-farm water infrastructure and strengthen the capacity
of irrigators to adopt more efficient water management practices, reduce water losses and improve
productivity. Water savings arising from project works will be transferred to the Commonwealth for
environmental use. These projects improve the efficiency and productivity of water use and
management on-farm, helping to secure a sustainable future for irrigation communities.

4, Backaground and Authority for the subsidy

This an AUD119.9 million State-led program is funded under the Sustainable Rural Water Use and
Infrastructure Program. The program is an element of the July 2008 Inter-Governmental
Agreement on Murray-Darling Basin Reform.

5 Form of the subsidy

Funding is provided through a funding agreement between the Commonwealth and the New South
Wales Government. Water savings achieved through this program as a result of the infrastructure
improvements are transferred to the Commonwealth and are contributing towards 'bridging the
gap' to the new Sustainable Diversion Limits under the Murray Darling Basin Plan. The water
savings are delivered to the Commonwealth via a Water Transfer Contract between the water
entitlement holder and the Commonwealth.

6. To whom and how the subsidy is provided

Funding is provided through a funding agreement between the Commonwealth and the New South
Wales Government. The New South Wales Government will make calls for applications and enter
into a funding agreement with successful applicants.

7. Level of subsidy per unit

This is an AUD119.9 million program. It should be noted that as part of the grant requirement, a
portion of the project water savings in the form of water entitlements are transferred to the
Commonwealth for environmental use.

Actual Expenditure

2015/2016 2016/2017

AUDmillion AUDmillion

13.4 31.7

8. Duration of the subsidy

The program commenced in June 2012 and has funding until 2018/2019.

9. Statistical data permitting an assessment of the trade effects

No statistical data permitting an assessment of trade effects is available.

(ix) ON-FARM IRRIGATION EFFICIENCY PROJECT (INCLUDING PILOT PROJECTS)
1. Title of Subsidy

On-Farm Irrigation Efficiency Project (including pilot projects).

2 Period covered by the notification

Financial years 2015/16 and 2016/17.
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3. Policy Objective and/or Purpose of the subsidy

This Commonwealth-led competitive grant program is delivered through local delivery partners
such as industry bodies and Catchment Management Authorities. The program is assisting
irrigators to modernise their on-farm irrigation infrastructure and improve water use efficiency
while returning water savings to the environment. Type of works include conversion of flood
irrigation to drip or spray irrigation, laser grading, and system automation.

4, Background and Authority for the subsidy

This $509 million Commonwealth-led program is funded under the Sustainable Rural Water Use
and Infrastructure Program.

5. Form of the subsidy

Funding is provided through a funding agreement between the Commonwealth and the local
delivery partners. A comprehensive assessment process is undertaken for all projects prior to the
approval of government funding. Water savings achieved through this program are transferred to
the Commonwealth and are contributing towards 'bridging the gap' to the new Sustainable
Diversion Limits under the Murray Darling Basin Plan. The water savings are delivered to the
Commonwealth via a Water Transfer Contract between the water entitlement holder and the
Commonwealth.

6. To whom and how the subsidy is provided

Funding is provided through a funding agreement between the Commonwealth and the local
delivery partners. Five public calls for applications have been conducted.

7 Level of subsidy per unit

This is a $509 million program, over five rounds. Successful delivery partner applicants have
received funding of between AUD1 million and AUD33 million for water efficiency infrastructure
works. The funding has been provided to around 1500 on-farm projects. It should be noted that as
part of the grant requirements, a portion of the project water savings in the form of water
entitlements are transferred to the Commonwealth for environmental use.

Actual Expenditure

2015/16 2016/17
AUDmillion AUDmillion
62,2 78

8. Duration of the subsidy

Round 1 of the program commenced in 2010. The program has funding to 2018/2019.

9. Statistical data permitting an assessment of the trade effects

No statistical data permitting an assessment of trade effects is available.
2.2 Water for the Environment Special Account

Murray-Darling Basin Authority modelling in developing the Basin Plan found that a combination of
additional environmental water and improved capacity to deliver water through the system could
increase the number of environmental targets achieved by the Basin Plan. Amendments to the
Water Act (2007) establish the Water for the Environment Special Account and appropriates
$1,775m to fund the measures. The increased environmental outcomes will be achieved through
easing constraints to environmental water delivery and recovery of an additional 450GL of
environmental water (in addition to the 2,750GL) with neutral or beneficial social and economic
impact for communities.
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(i) COMMONWEALTH ON-FARM FURTHER IRRIGATION EFFICIENCY PROGRAM (PILOT)

1. Title of Subsidy

Commonwealth On-Farm Further Irrigation Efficiency program (pilot).

2. Period covered by the notification

Financial years 2015/16 and 2016/17.

3. Policy Objective and/or Purpose of the subsidy

The Australian Government established the Commonwealth On-Farm Further Irrigation Efficiency
(COFFIE) Program to assist irrigators in the Murray-Darling Basin to modernise and improve the
efficiency of their on-farm irrigation infrastructure and return the resulting water savings to the
environment. This program is delivered through local delivery partners such as industry bodies and
Catchment Management Authorities, irrigation bodies and irrigators.

The first phase of the COFFIE program's development involves delivery of one or more pilots to
test the program design before launch of the full program. The first of these is a pilot program in
South Australia for up to $15 million, which commenced in September 2016 and will run for three
years.

4, Background and Authority for the subsidy

This Commonwealth-led pilot program is funded under the Water for the Environment Special
Account established through the Water Act (2007).

5. Form of the subsidy

Funding is provided through a funding agreement between the Commonwealth and the local
delivery partners. A comprehensive assessment process is undertaken for all projects prior to the
approval of government funding. Water savings achieved through this program are transferred to
the Commonwealth and are contributing towards an additional 450GL of environmental water to be
recovered through efficiency measures with neutral or beneficial social and economic impact for
communities. The water savings are delivered to the Commonwealth via a Water Transfer Contract
between the water entitlement holder and the Commonwealth.

6. To whom and how the subsidy is provided

Funding is provided through a funding agreement between the Commonwealth and the local
delivery partners. A pilot program is currently being conducted in South Australia. The full program
is being developed and will run until 2024.

7. Level of subsidy per unit

This is a pilot program for up to $15 million. It should be noted that as part of the grant
requirements, a portion of the project water savings in the form of water entitlements are
transferred to the Commonwealth for environmental use.

Actual Expenditure

2015/16 2016/17
AUDmillion AUDmillion
0 1.8

8. Duration of the subsidy

The pilot commenced in September 2016. The overarching efficiency measures program has
funding through to 2023-24,
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8. Duration of the subsidy

The program commenced in April 2013 and will conclude in June 2018,

9. Statistical data permitting an assessment of the trade effects

No statistical data permitting an assessment of trade effects is available.
16.7 AgriGrowth Concessional Loan Scheme

1. Title of Subsidy

AgriGrowth Concessional Loan Scheme.

2. Period covered by the notification

Financial years 2015/2016 and 2016/2017.

3. Policy Objective and/or Purpose of the subsidy

The AgriGrowth Concessional Loan Scheme is an initiative of the Tasmanian Government providing
low interest loans to Tasmanian farm businesses and agri-food businesses. It supports projects
that advance the Government's Agrivision 2050 plan, which aims to increase the value of the
agriculture and agri-food sectors in Tasmania.

4, Backaground and Authority for the subsidy

The Loan Scheme provides financial assistance to Tasmanian farm businesses and agri-food
businesses, where the majority of business is conducted in Tasmania. Eligible purposes include:

e developing an innovative agribusiness initiative that has a long lead time until income is
generated;
e starting a new enterprise or expanding an existing enterprise; or
 implementing Productivity or Value Enhancement Activities;
that otherwise could not be brought forward and/or financed under normal banking arrangements.

5. Form of the subsidy

Low interest rate loan.

6. To whom and how the subsidy is provided

To eligible Tasmanian farmers who must be able to demonstrate capacity to repay the loan in five
years or through successfully obtaining commercial refinance.

7. Level of subsidy per unit

Funding provided during 2015/2016 and 2016/2017 financial years is summarised in the following
table.

Financial Year Expenditure No. of Firms Industry Sector
2015/2016 AUD1 027 054 5 Farmers
2016/2017 AUD4 085 308 14 Farmers

8. Duration of the subsidy

The Loan Scheme opened in August 2015 and has been extended following a review in July 2016,
with a further review of the Scheme to be undertaken by September 2018.
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